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ABSTRACT: This study aims to analyze the effect of digital
accounting, digital organization, and media capability on
MSME performance. This study uses quantitative research
methods. The population of this study consisted of Micro,
Small, and Medium Enterprises (MSMEs) registered with
the Banyumas Regency Micro, Small, and Medium
Entrepreneurs Association (ASPIKMAS). The sampling
technique used was purposive sampling, which was taken as
many as 106 respondents. This study used a quantitative
approach to achieve these objectives by collecting primary
data through distributing questionnaires. The analysis used
the Structural Equation Model (SEM) with the Partial Least
Square (PLS) approach. Based on the research results, it is
concluded that digital accounting has a positive and
significant influence on the performance of MSMEs.
Second, digital organization has a positive and significant
influence on the performance of MSMEs. Third, media
capability also has a positive and significant influence on the
performance of MSMEs.
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INTRODUCTION

Society 5.0 is a picture of a future where digital technology plays an important role in supporting

society, where people and technology work together to achieve a better quality of life (Priyadi et

al., 2022). This era has a vital role in human survival, one related to the challenge of business

sustainability. Business actors must adapt and develop the right strategy to excel in market

competition (Adi Pracoyo et al., 2022). This is related to the growth of the Indonesian economy,
which is held by MSMEs, which account for 99% of all business units (Bachtiar et al., 2023).
Data on micro, small, and medium-sized businesses in Central Java and Banyumas Regency

shows a trend of diversity that has occurred in recent years.
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Table 1. Number of MSMEs in Central Java and Banyumas Regency in 2019-2023

2019 2020 2021 2022 2023
Central Java 912.421 898.162 855.488 892.108 862.926
Banyumas Regency ~ 51.254 51.254 40.272 44.093 44.173

Source:Badan Pusat Statistik, 2024

The social restriction policy caused the decline in the number of MSMEs in Banyumas Regency
during the COVID-19 pandemic, which resulted in many business owners reducing their
activities and being forced to stop their businesses. In addition, the lack of utilization of digital
technology and modern marketing is also one of the factors causing the continued decline in
income (Islami et al., 2021). As economic actors, MSMEs play an important role in improving
the welfare of society. However, in today's digital era, a lack of concern for modernization in the
business process has made many MSME players fail to take advantage of online media. As a
result, businesses face difficulties in obtaining more excellent market opportunities. Moreover,
the lack of knowledge about consumer needs hinders the ability of MSMEs to develop correctly,
ultimately leading to difficulties in attracting buyers and a continuous decline in revenue (Putri &

Sariani, 2023).

The government’s role in supporting digital transformation can facilitate access to relevant
technological developments and digital infrastructure, such as helping MSMEs expand market
access through digital advertising and marketing support that uses digital media to help promote
business products and services to the global market (Bangsawan, 2023). The Banyumas

government is calling on MSME players in the region to optimize the use of technology in
product marketing strategies. One proposed way is organizing digital marketing training to
increase understanding of the importance of digitalization adoption in reaching a broader market
(Prihatini Wd, 2023).

Several factors affect the performance of MSMEs, including digital accounting (Azizi et al.,
2024). Most MSME players still face various challenges in developing their businesses, one of
which can be seen in how they manage their finances (Rahmawati et al., 2024). Many MSMEs
feel hampered in carrying out financial records due to a lack of understanding and often only rely
on their memory. This makes it difficult for MSME players to face obstacles in monitoring the
development of their business (Arvanto et al., 2023). The development of increasingly

sophisticated digital technology can change the method of managing, recording, and reporting
financial transactions faster, so this can be a solution for MSMEs (Armiani & Nursansiwi, 2023).
The implementation of digital accounting can reduce the risk of errors related to manual
recording and ensure timely data entry, making it easier for entrepreneurs to make financial
decisions based on accurate data (Seseli et al., 2023). This digital accounting can also provide

relief for MSMEs in carrying out company operational activities so that the performance of
MSME:s will continue to increase sustainably (Ermawati & Arumsari, 2021). In line with research
(Aryanto et al., 2023; Mugtafi et al., 2023; Azizi et al., 2024), digital accounting positively impacts
the financial performance of MSMEs. However, this result contradicts the study's findings
(Firdhaus & Akbar, 2022; Silvia et al., 2022); Wahyudi et al., 2023), which shows that digital
accounting harms the performance of MSME:s.
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The next factor that impacts MSME performance is digital organization (Setiawati et al., 2021).

Budaya organisasi berperan sebagai faktor pendorong para pelaku UMKM untuk berinovasi
(Putri & Arifiani, 2022). An organizational culture that prioritizes technology can increase
company productivity and encourage human resources to have a desire to learn about
technological knowledge (Setiawati et al., 2021). Learning about technology by evaluating your

business can improve business continuity. This will lead to increased profits, turnover, and the

ability to manage the growing number of customers yearly (Setiawati et al., 2021). Building an

innovative organizational culture can support business digitization processes and generate value
from digital tools, aiming to improve MSME performance (Chen et al., 2022). Companies must

build an organizational culture supporting digital change to compete in the current era (Indrivani
et al., 2023). Research (Setiawati et al., 2021; Suryoto, 2022; Hidavati et al., 2023) shows that
digital organizational culture positively influences the performance of MSMEs. In contrast,
research (Agustin, 2020; Rafizal et al., 2022; Prasetyo & Farida, 2022) revealed that digital
organizational culture does not affect the performance of MSMEs.

In addition to the two factors above, other factors affect the performance of MSMEs, namely
media capabilities (Wang & Esperanca, 2023). Increasing technological developments have made

media capability an important element that plays a significant role in optimizing performance,
especially in MSMEs. These media capabilities include the preference for using smartphones as
the main tool to access the internet and the ability to utilize social networking platforms. Social
media facilitates direct interaction between customers and potential customers with products
sold digitally, allowing them to be recognized by more people (Hartanto, 2022). The use of

media for marketing in community-based markets has proven to be more efficient than other
marketing methods (Komariah et al., 2022). This platform is perfect for MSMEs as they often

face limited resources, such as funds and technical know-how (Syaifullah et al., 2021). Research

(Armiani et al., 2021; Suryana, 2021; Antesty et al., 2023) argues that media capabilities positively
influence the performance of MSMEs. However, research (Dolega et al., 2021; Rusdi et al., 2023;

Wijaya & Handovo, 2023) stated that media capabilities influence the performance of MSMEs.

The urgency of the research was motivated by the significant decline in the number of MSMEs
in Banyumas Regency, which reached 10,973 units (Badan Pusat Statistik). This decline occurred
due to social restriction policies during the COVID-19 pandemic, which resulted in changes in
people's consumption patterns from in-person to online transactions. Despite this rapid change,
many MSME players have yet to fully utilize digital technology and modern marketing strategies
to support their business operations. Until now, many MSME:s still rely on traditional methods in
running their businesses, making it difficult for MSME players to compete in an increasingly
competitive market. This condition shows the need to understand the challenges of MSMEs and
the importance of implementing digital solutions to improve competitiveness and business

sustainability. Based on research conducted (Azizi et al., 2024; Setiawati et al., 2021; Wang &

Esperanca, 2023), Digital accounting, digital organization, and media capability are important

factors to improve the performance and sustainability of MSMEs, as well as help MSME players
adapt to rapid market changes and increase competitiveness in the digital era. Therefore, this
study focuses on how digital accounting, digital organization, and media capabilities affect the
performance of MSMEs. This study aims to analyze the effect of digital accounting, digital
organization, and media capabilities on the performance of MSME:s.
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Based on the literature review results, several hypotheses can support and provide a foundation
for researchers to continue this research. Therefore, the following hypothesis is formulated: 1)
Digital accounting has a positive effect on the performance of MSMEs; 2)Digital organization
has a positive effect on MSME performance; 3) Media capability has a positive effect on MSME
performance. These hypotheses are drawn in the framework below:

Digital Accounting (X1)

Digital Organization (X2)

MSME Performance (Y)

Media Capability (X3)

Figure 1. Conceptual Framework

Adopting digital accounting helps MSMEs by creating an organized record-keeping system,
reliable financial reports, and easy access to information, supporting competitiveness, resource
management, and profit growth. Based on TOE theory, digital accounting adoption is influenced
by technological, organizational, and environmental factors, which improve the performance and
competitiveness of MSMEs. Some research (Aryanto et al., 2023, Mugtafi et al., 2023, Azizi et al.,
2024) which shows that digital accounting has a positive influence on the performance of
MSME:s. In TOE theory, the organizational context includes resources and characteristics that
affect MSME performance. MSMEs with a positive culture and adaptability face business
challenges and opportunities more effectively. Support for technology and facility improvements
increase efficiency, performance and competitiveness. This statement is based on research
(Setiawati et al., 2021, Suryoto, 2022, Hidavati et al., 2023) as evidence that digital organizational

culture has a positive influence on the performance of MSMEs. As evidence that digital
organizational culture has a positive influence on the performance of MSMEs. According to
TOE theory, interactions with customers, suppliers and competitors influence a company's
environment. Digital marketing, primarily through social media, is effective for increasing sales
and performance of MSMEs. Having media capabilities helps MSMEs understand customer
needs and compete in the global market. This statement aligns with the research findings (Joseph
et al., 2020; Suryana, 2021; Antesty et al., 2023), which show that media capabilities positively
influence the performance of MSMEs.

METHODS

The population of this study was 4,800 MSME players who are members of the Banyumas
Regency Micro, Small, and Medium Entrepreneurs Association (ASPIKMAS). This study uses
quantitative research, where primary data is used. The technique used to collect research data
using a questionnaire. Meanwhile, the sampling technique uses purposive sampling, which is a
technique where researchers select respondents or research objects based on criteria and how
these characteristics relate to the research topic (Lenaini, 2021). This study aims to analyze the
effect of digital accounting, digital organization, and media capability on the performance of
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MSMEs in the Association of Micro, Small, and Medium Entrepreneurs (ASPIKMAS) of
Banyumas Regency. Since this research focuses on MSMEs that have adopted digital technology
in their business, a purposive sampling technique was chosen to ensure that the sample used has
characteristics relevant to the research topic. The sample criteria are MSME players who have
been running their businesses for at least 3 years and MSME players who have carried out digital
transformation in their business operations. Determining the number of samples in this study

refers to the Slovin technique (Muchali, 2021). Based on calculations using the Slovin technique,
a minimum sample size of 98 samples was obtained. However, to anticipate the possibility of
invalid data or errors in data collection, researchers chose to use 106 samples. This aims to
increase the accuracy of the research results, reduce the potential for non-respondents, and
increase the validity of the data obtained. The operational definitions in this study are presented
in table 2:

Table 2. Operational Definition and Measurement of Variables

assess the extent to which a
business entity has succeeded in
achieving its objectives (M. Putri et
al., 2022).

Digital transformation helps manage finances
more organizedly.

Digital transformation makes it easier for
companies to promote.

No Definition Indicator Source
Digital Accounting (X1) We innovate products or services that are based (Wang &
Digital accounting is changing the on digital technology. Esperanca,
management of an organization's We can achieve success with the help of digital 2023).
economic activities from manual to  technology.
electronic systems with accounting  Adopting digital technology can help improve
software (Aryanto et al., 2022). operational efficiency.

Implementing an exemplary plan is essential in
adopting digital technology.
We integrate digital technology to advance
digital transformation.
5 Digital Organization (X2) We need to design a strategy to drive digital (Wang &
2. ST . transformation. Esperanca,
Digital organization is a business . .
iy . . We need to collect accurate information to 2023).
activity that involves designing . . .
. . implement digital transformation.
strategies, gathering resources, and L L
e . We need to adopt digital transformation in our
conducting internal promotions to .
. . business strategy.
support  digital  transformation .
. We need to encourage a digital-based culture to
(Chatterjee et al., 2021). . .
accelerate digital transformation.

3 Media Capability (X3) We have the necessary hardware equipment for (Wang &
Media capabilities are digital assets digital transformation. Esperanca,
and capabilities owned by the We have access to the data required for digital 2023).
company, including  hardware, transformation.
software, data, and skills in the We have the software required for digital
digital field (Mikalef & Gupta, transformation.

2021). We have the technical capabilities required for
digital transformation.
We have sufficient funding for digital
transformation.
MSME Performance (Y) Digital transformation helps increase (Kurniawan et

4 . .

Performance is a measure used to profitability. al., 2022)

Implementing  digital transformation helps
businesses to continue.
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RESULTS AND DISCUSSION
Respondent Characteristics

Table 3 presents the characteristics of respondents based on age range, length of business,
average income per year, and gender.

Table 3. Respondent Characteristics

No Characteristics Number Percentage (%)
(Person)
Age Range
1 <30 6 6%
2 31-40 45 42%
3 41-50 38 36%
4 51-60 15 14%
5 >61 2 2%
Length of business

No Length of business Total Percentage (%)
3 year - 6 year 67 63%
7 year - 15 year 33 31%
3 > 16 year 6 6%

Average Annual Income

No Turnover/year Total Percentage (%)
1 Rp1.000.000 - Rp10.000.000 52 49%
2 Rp11.000.000 - Rp20.000.000 14 13%
3 Rp21.000.000 - Rp30.000.000 16 15%
4 > Rp30.000.000 24 23%

Gender

No Gender Total Percentage (%)
1 Female 70 66%
2 Male 36 34%

Source: Results of Questionnaire Distribution

Table 3 shows that most respondents in this study are micro, small, and medium enterprises
operating between 3 and 6 years. This shows that business actors have managed to get through
the pandemic and survive until now. This success is influenced by the digital transformation
efforts made. Adopting digital technology, MSMEs can quickly adjust to changes and challenges
during the pandemic and increasingly fierce market competition. Digital transformation helps
maintain operational continuity and opens up new growth opportunities.

Descriptive Statistics

Table 4 presents descriptive statistics on digital accounting, digital organization, media capability,
and MSME performance. It provides an overview of each variable's basic characteristics.
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Table 4. The mean value of variables

Variable Score
Digital Accounting 4.083
Digital Organization 4.158
Media Capability 3.874
MSME Performance 4,101

Source: Data processed with SmartPLS 4, 2024

Table 4 shows a high average score for all variables, indicating that MSME players feel that
adopting digital technology provides significant benefits. This reflects that MSMEs find
managing various aspects of their operations easier after implementing digital technology.

Evaluation of the measurement model (Outer Model)

Evaluation of the measurement model (outer model) includes an assessment of validity and
reliability tests. Validity testing aims to ensure that the instrument used accurately and adequately
measures the variables concerned. If the loading factor value is more significant than 0.70, the
validity test is classified as qualified, indicating that the loading factor functions optimally in the
measurement model. The measurement model effectively shows construct variance if the
Average Variance Extracted (AVE) value exceeds 0.50. In addition, reliability is considered
adequate if the composite reliability value is more than 0.70 and Cronbach's alpha is more than
0.70 (Ghozali & Latan, 2015).
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Figure 2. Conceptual Framework

Based on the figure above, the loading factor value > 0.70 indicates that the indicator strongly
correlates with the measured construct, which means the indicator can be trusted to represent
the construct appropriately. This shows that the indicators in the variable make a significant
contribution to measuring the construct so that they can be relied on in further analysis.
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Table 5. Validity and Reliability Test Results

Variable AVE Composite

Reliability Cronbach Alpha
Digital Accounting 0.746 0.936 0.915
Digital Organization 0.758 0.926 0.893
Media Capability 0.677 0.913 0.881
MSME Performance 0.752 0.924 0.890

Source: Data processed with SmartPLS 4, 2024

Table 5 shows that all indicators used in this study have met the requirements of convergent
validity, with AVE exceeding 0.50. This shows that each indicator has a strong relationship, so it
can be trusted to measure relevant constructs. In addition, the reliability analysis shows that the
variables of digital accounting, digital organization, media capability, and MSME performance
have Cronbach's alpha values of more than 0.70, indicating that the measurement instruments
are consistent and reliable. Composite reliability above 0.70 further strengthens the assumption
that each variable in this study can be relied upon to produce valid information.

Table 6. Validity Discriminant Cross Loading Test
Variable Indicator X1 X2 X3 Y
DA 1 0.888 0.597 0.437 0.574
DA 2 0.859 0.626 0.571 0.621
DA 3 0.825 0.543 0.375 0.470
DA 4 0.862 0.622 0.440 0.629
DA5 0.885 0.581 0.528 0.586
DO 1 0.659 0.921 0.323 0.703

Digital DO 2 0.602 0.841 0.363 0.602
Organization ~ DO 3 0.514 0.823 0.324 0.555
DO 4 0.617 0.894 0.364 0.552
MC1 0.425 0.303 0.896 0.325
MC 2 0.410 0.352 0.811 0.375
MC 3 0.544 0.364 0.817 0.455
MC 4 0.457 0.344 0.814 0.436
MC 5 0.383 0.219 0.771 0.324
MP 1 0.546 0.560 0.383 0.829

MSME MP 2 0.675 0.731 0.476 0.903
Performance MP 3 0.549 0.595 0.388 0.892
MP 4 0.542 0.502 0.392 0.843
Source: Data processed with SmartPLS 4, 2024

Digital
Accounting

Media
Capability

Table 6 shows that the discriminant validity test has met the specified criteria. This is evidenced
by the cross-loading value, which shows that each variable item has a higher cross-loading value
than the other variables.
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Structural Model Analysis (Inner Model)

The structural model (inner model) is tested using R-square and a significant path coefficient
test, and the results of these tests are shown in Tables 7 and 8.

Table 7. R-square

R-square R-square adjusted
Y 0.571 0.558
Source: Data processed with SmartPLS 4, 2024

Table 6 obtained an Adjusted R-square value of the MSME Performance variable 0.558. This
analysis reveals that digital accounting, digital organization, and media capability contribute
55.8% to MSME performance. In comparison, the remaining 44.2% is influenced by external
factors not considered in this study, such as government policies, market conditions, and broader

economic factors.

Table 8. Path Coefficients

Original T statistics

sample (O) (| O/STDEV|) P-values Result
X1->Y 0.287 2.530 0.006 Supported
X2->Y 0.443 3.899 0.000 Supported
X3->Y 0.144 1.976 0.024 Supported

Source: Data processed with SmartPLS 4, 2024

The analysis results from Table 8 show that the path coefficients indicate that all variables have a
significant influence, with the resulting T-statistic values for all variables exceeding 1.96. This
means that all hypotheses are accepted.

The Effect of Digital Accounting on MSME Performance

The results of the analysis show and prove that digital accounting has a positive influence on the
performance of MSMEs. This is evidenced by the resulting P-value value <0.05, namely 0.006.
In line with TOE theory, adopting digital accounting supported by technological, organizational,
and environmental factors can increase the effectiveness of organizational services, thus
contributing positively to the development of MSME performance. In addition, applying digital
accounting for MSMEs improves operational efficiency and strengthens the business's ability to
adapt to market changes, following the environmental context in TOE theory. Adopting digital
accounting helps MSMEs to manage data efficiently, analyze sales results, and better identify
market trends. This improves competitiveness and strengthens overall performance through
faster and more accurate decision-making. To maintain the benefits of digital accounting,
MSMEs can have skills in analyzing financial statements for more informed decision-making.
They also need to ensure that data on the accounting system software is always backed up
regularly to avoid losing important information. In line with the findings (Aryanto et al., 2023;
Mugqtafi et al., 2023; Azizi et al., 2024), digital accounting positively affects the performance of
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MSMEs. However, the research contradicts (Firdhaus & Akbar, 2022; Silvia et al., 2022; Wahyudi
et al., 2023), which indicates that digital accounting harms the performance of MSMEs.

The Effect of Digital Organization on MSME Performance

The results of the analysis show and prove that digital organizations have a positive influence on
the performance of MSMEs. This is evidenced by the resulting P-values <0.05, namely 0.000.
These findings suggest that MSMEs prioritize digital transformation in every aspect of business
operations to improve overall performance. One of the first steps that must be taken is to design
a strategy to drive digital transformation, ensuring that the technology used aligns with business
goals and needs. MSME players need to build a collaborative culture within the organization that
encourages technology adoption and innovation and actively participate in training and digital
skills development to maintain the continuity and development of the digital organization. In line
with the TOE concept, the adoption of digital technology is driven by organizational culture,
which has proven to play an important role in improving the performance of MSMEs. In
MSMEs that are members of the Banyumas Regency MSME Association, having an adaptive
organizational culture makes business actors quickly adapt to new technologies. This provides a
significant competitive advantage in the 5.0 era of society. A culture supporting change and
innovation helps MSMEs improve their technical and operational capabilities, strengthening
competitiveness in the evolving digital market. This study's results align with research (Setiawati
et al., 2021; Suryoto, 2022; Hidayati et al., 2023), which states that organizational culture
positively affects the performance of MSMEs. However, it is not in line with research (Agustin,
2020; Rafizal et al., 2022; Prasetyo & Farida, 2022), which shows that organizational culture does
not affect the performance of MSMEs.

The Effect of Digital Organization on MSME Performance

The results of the analysis show and prove that media capability has a positive influence on the
performance of MSMEs. This is evidenced by the resulting P-Values value <0.05, namely 0.024,
In line with TOE theory, which emphasizes the importance of technological factors in
supporting interaction and innovation to increase efficiency and competitiveness. Adopting
media capability technology can transform sales and marketing from direct (offline) to digital
(online) sales and marketing. This change is influenced by various external factors, such as
changes in consumer behavior and increasingly fierce market competition. Therefore, utilizing
digital technology in a constantly evolving surrounding environment allows MSMEs to expand
their market reach. In this case, adopting media capabilities plays a role in optimizing sales and
marketing in MSME actors, improving the performance of MSMEs. To maintain and strengthen
media capabilities, MSMEs must monitor market trends, update marketing materials and digital
platforms, and optimize digital marketing strategies by analyzing sales trends. This finding is in
line with research (Armiani et al., 2021; Antesty et al., 2023; Wang & Esperanga, 2023). Media
capability has a positive influence on the performance of MSMEs. However, this finding is not
in line with the results of the study (Dolega et al., 2021; Rusdi et al., 2023; Wijaya & Handoyo,
2023), which reveals that social media does not affect the performance of MSMEs.
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CONCLUSIONS

Based on the results of the above research, it can be concluded that several factors, including
digital accounting, digital organization, and media capabilities, influence the performance of
MSMEs. Proper use of digital accounting can increase the effectiveness of organizational
services, impacting the development of MSME performance. Digital organizations can optimally
adapt to technological changes that can improve the performance of MSMEs. In addition, using
media capabilities can improve MSMEs' performance, transforming sales and marketing.
MSME:s that have undergone digital transformation can significantly improve their performance.
Therefore, MSME players need to continue to adapt to technological developments that
continue to grow, not be left behind, and survive in an era where technology is an important part
of every daily activity.

The benefit of this research is to provide in-depth insight into the factors that influence MSME
performance, especially in the context of digital accounting use, digital organization, and media
capabilities. This research can help MSME players understand the importance of technology and
media usage in improving MSME performance.

This research has limitations regarding the types of businesses used as respondents. The types of
businesses used as respondents still cover all types of businesses in the MSME sector, which
results in the data collected tending to be mixed between various types of businesses. This can
affect the accuracy of the analysis due to the different characteristics and challenges faced by
each type of business. For future research, it is recommended to narrow the focus to one
particular type of business in the MSME sector. This will allow the research to be more in-depth
and produce more specific and relevant data on the characteristics of similar businesses.

REFERENCE
Adi Pracoyo, N., Naelati Tubastuvi, Santoso, S. B., & Wahyuni, S. (2022). Determinants of employee
performance: The mediating role of job satisfaction. International Journal of Research in Business
and Social Science (2147- 4478), 11(2), 144-156.
https://doi.otg/https://doi.org/10.20525/ijtbs.v11i2.1595

Agustin, D. S. (2020). Analisis Pengaruh Budaya Organisasi, Gaya Kepemimpinan terhadap Kinerja
Karyawan UMKM dengan Motivasi Kerja Sebagai Variabel Intervening. IDEI: Jurnal
Efkonomi & Bisnis, 1(1), 8-18. https://doi.org/10.38076/ideijeb.v1i1.4

Antesty, S., Susilawati, M., Selan, D. D., & Thalib, N. (2023). Government Support and Social Media
Impact on the Performance and Sustainability of F&B’s MSME in Indonesia. International
Journal of Business, Law, and Eduncation, 4(2), 1126-1144.
https://doi.org/https://doi.org/10.56442 /ijble.v4i2.293

Arifin, Z. (2017). Adopsi Teknologi untuk Keunggnlan Daya Saing. PT. PLN (person).

Armiani, Basuki, B., & Suwarno, N. (2021). Teknologi Digital Memediasi Dampak Strategi Bisnis
terhadap Kinerja UMKM di Nusa Tenggara Barat. EKUITAS: Jurnal Ekonomi Dan Kenangan,
5(3), 300-320. https://doi.org/10.24034/j25485024.y2021.v5.13.4892

236 | llomata International Journal of Tax & Accounting https://www.ilomata.org/index.php/ijjm


https://www.ilomata.org/index.php/ijjm

The Role of Digitalization in the Era of Society 5.0 on MSME Performance
Roshaliya, Inayati, Wahyuni, and Hapsari

Armiani, & Nursansiwi, D. A. (2023). Peran Teknologi Digital Memediasi Pengaruh Strategi Bisnis
Terhadap Kinerja UMKM di Nusa Tenggara Barat. Digital Transformation Technology (Digitech),
3,163-173. https://doi.org/10.47709/digitech.v3i1.2604

Arnoldus, A., Mitan, W., & Goo, E. E. K. (2023). Pengaruh Literasi Keuangan dan Mindset
Entrepreneur terhadap Kinerja UMKM Di Pasar Alok Maumere. Jurnal Mutiara llmn
Abkuntansi, 1(4), 171-189. https://doi.org/10.55606/jumia.v1i4.2040

Aryanto, A., Hanum, N., & Syaefudin, R. (2023). Faktor Teknologi, Organisasi, dan Lingkungan pada
Penerapan Akuntansi Digital serta Dampaknya Terhadap Kinerja UMKM. Owzer, 7(1), 632—
643. https://doi.org/10.33395/owner.v7i1.1224

Aryanto, & Farida, 1. (2022). Faktor Penentu Penerapan Akuntansi Digital pada UMKM : Intervensi
Pemerintah sebagai Variabel Pemoderasi. Jurnal Bisnis Dan Akuntansi, 24(2), 305-318.
https://doi.org/https://doi.org/10.34208 /jba.v24i2.1473

Auliandari, T., Suriyanti, L. H., & Azmi, Z. (2022). Determinan Adopsi E-commerce dan Pengaruhnya
terthadap Kinerja UMKM (Studi Kasus pada UMKM Fashion di Pekanbaru). Acountia
Journal, 6(2), 153-170.

Azizi, A. R. Al, Yanti, & Lasmini, L. (2024). Pengaruh Sistem Informasi Akuntansi Via Aplikasi Mobile
Berbasis Fintech dan Pengaruh Literasi Keuangan terhadap Kinerja Keuangan UMKM di
Kecamatan  Karawang Barat.  Jwmal  Iimiah  Wabana  Pendidikan,  10(7), 1-12.
https://doi.org/10.5281/zenodo.10959907

Bachtiar, I. H., Supiati, Gazali, & Safrin, A. (2023). Pelatihan Pencatatan Keuangan Usaha dalam Rangka
Pemberdayaan Pelaku Ekonomi Kreatif di Desa Pebbentengang. Jurnal Pengabdian Masyarakat
AbdiMas, 9(05). https://doi.org/10.47007 /abd.v9i05.6729

Badan Pusat Statistik. (2023). Profi/ Ekonomi Indonesia. Indonesia Chamber Of Commerce and Industry.
https:/ /www.bps.go.id/id/statistics-table/2/NDQwIzI=/jumlah-perusahaan-menurut-
provinsi.html

Bangsawan, G. (2023). Kebijakan Akselerasi Transformasi Digital di Indonesia: Peluang dan Tantangan
untuk Pengembangan Ekonomi Kreatif. Jurnal Studi Kebijakan Publik, 2(1), 27-40.
https://doi.org/10.21787 /jskp.2.2023.27-40

Chatterjee, S., Rana, N. P., Tamilmani, K., & Sharma, A. (2021). The effect of Al-based CRM on
organization performance and competitive advantage: An empirical analysis in the B2B
context. Industrial Marketing Management, 97, 205-219.
https://doi.org/10.1016/j.indmarman.2021.07.013

Chen, D., Esperanca, ]J. P., & Wang, S. (2022). The Impact of Artificial Intelligence on Firm
Performance: An Application of the Resource-Based View to e-Commerce Firms. Frontiers in
Psychology, 13. https://doi.otg/10.3389/ fpsyg.2022.884830

Chong, J. L. L., & Olesen, K. (2017). A Technology-Organization-Environment Perspective on Eco-
effectiveness: A Meta-analysis. _Australasian ~ Journal — of  Information — Systems, 21.
https://doi.otg/https://doi.otg/10.3127 /ajis.v21i0.1441

Dewi, G. A.,, Wulandari, A. A. A. I, & Sanjiwani, P. D. A. (2024). Digitalisasi Sistem Informasi
Akuntansi pada Kinetja dan Keberlanjutan UMKM di Indonesia. [urnia Akuntansi Kompetif,
7(2), 220-226. https:/ /doi.org/https:/ /doi.org/10.35446 /akuntansikompetif.v7i2.1717

237 | llomata International Journal of Tax & Accounting https://www.ilomata.org/index.php/ijjm


https://www.ilomata.org/index.php/ijjm

The Role of Digitalization in the Era of Society 5.0 on MSME Performance
Roshaliya, Inayati, Wahyuni, and Hapsari

Dolega, L., Rowe, F., & Branagan, E. (2021). Going digital? The impact of social media marketing on
retail website traffic, orders, and sales. Jowrnal of Retailing and Consumer Services, 60.
https://doi.org/10.1016/j.jretconser.2021.102501

Ermawati, N., & Arumsari, N. R. (2021). Sistem Informasi Akuntansi pada Kinerja Usaha Kecil
Menengah. Jurnal Bisnis Dan Akuntansi, 23(1), 145-156.
https://doi.org/https://doi.org/10.34208 /jba.v23i1.973

Fadhilah, N. A., Putra, P., & Basri, H. (2021). Optimalisasi UMKM dalam Pemanfaatan Teknologi
Digital di Masa Pandemi Covid-19 di Lingkungan Kecamatan Cibitung, Kabupaten Bekasi.
Devosi, 2(1), 26-30. https://doi.org/https://doi.org/10.33558 /devosi.v2i2.3007

Faiz, D. N., Cinintya Pratama, B., Dirgantari, N., & Hapsari, I. (2023). Jurnal Politeknik Caltex Riau The
Influence of Intellectual Capital and Personal Growth on Organizational Performance in
MSME:s. Jurnal Akuntansi Kenangan Dan Bisnis, 16(2), 314-323.
https://doi.org/https://doi.org/10.35143 /jakb.v16i2.6174

Febriansyah, R. Y., Sidiq, F., & Prabowo, A. (2023). Studi pada UMKM Binaan Dinas Koperasi dan
Usaha Kecil Jawa Barat Tahun 2021 Sektor Kuliner. Jurnal Manajemen Pemasaran, 17(1), 1-10.
https://doi.org/10.9744/pemasaran.17.1.1-10

Febriyani, A. A., & Dharma, F. (2024). Pengaruh Penerapan Aplikasi SIA, Digital Marketing & E-
commerce terhadap Pertumbuhan Laba pada UMKM Kota Bandar Lampung. [urnal
Akuntansi Dewantara , 8(1), 404-416. https://doi.org/10.30738 /ad.v8il

Firdhaus, A., & Akbar, F. S. (2022). Pengaruh Penerapan Sistem Informasi Akuntansi dan Pemanfaatakn
Teknologi Informasi terhadap Kinerja UMKM. Jurnal Proaksi, 9(2), 173-187.
https://doi.org/10.32534/jpk.v9i2.2632

Ghozali, 1., & Latan, H. (2015). Partial Least Squares Konsep, Teknik, dan Aplikasi Menggunakan Program
Smartplas 3.0 untuk Penelitian Empiris (Dedi, Ed.; 2nd ed.). Badan Penerbit - UNDIP.

Hadi, S., & Baskaran, S. (2021). Examining sustainable business petformance determinants in Malaysia's
upstream petroleum industry. Journal of Cleaner Production, 294.
https://doi.otg/10.1016/j.jclepro.2021.126231

Hadyan, T, Nurleli, & Anandya, A. (2022). Pengaruh Literasi Keuangan dan Budaya Ozrganisasi terhadap
Kinerja ~ UMKM.  Bandung  Conference  Series:  Accountaney, — 2(2),  1168-1174.
https://doi.org/10.29313 /besa.v2i2.4588

Hartanto, H. Y. (2022). Analisis Pengaruh Penggunaan Media terhadap Kinerja Usaha Mikro, Kecil, dan
Menengah (UMKM). Jurnal llmiah Manajemen Bisnis Dan Inovasi Universitas SAM Ratulangi
(IMBI UNSRAT), 9(1), 323-334,
https://doi.otg/https://doi.otg/10.35794 /jmbi.v9i1.39254

Hidayati, N., Nutosudjono, D., & Sunaryo, W. (2023). The Effect of Organizational Culture and Job
Satisfaction on Entrepreneurship in MSMEs in Bogor. West Science Interdisciplinary Studies,
01(11), 1235-1246. https:/ /doi.org/https:/ /doi.org/10.58812 /wsis.v1i11.337

Indriyani, R., Maulidah, R., Firmannsyah, A., Wandagu, N. A., & Anshori, M. 1. (2023). Digital
Organizational Transformation and Employees: How the company’s shift towards digital
impacts  the  roles and  skills of  employees.  JMS, 12,  71-80.
https://doi.otg/https:/ /journal.institercom-edu.org/index.php/JMS /atticle/view/89

Islami, N. W., Supanto, F., & Soeroyo, A. (2021). Peran Pemerintah Daerah dalam Mengembangkan
UMKM yang Terdampak Covid-19. Jurnal Inovasi Dan Pembangunan Daerah, 2(1), 45-57.

238 | llomata International Journal of Tax & Accounting https://www.ilomata.org/index.php/ijjm


https://www.ilomata.org/index.php/ijjm

The Role of Digitalization in the Era of Society 5.0 on MSME Performance
Roshaliya, Inayati, Wahyuni, and Hapsari

Joseph, O. P, Tulung, J. E., & Wangke, S. (2020). Impact of Social Media Marketing Towards Business
Performance of MSMEs in Manado During COVID-19 Pandemic. 596 Jurnal EMBA, §(4),
596—605. https://doi.org/https://doi.org/10.35794/emba.8.4.2020.30948

Komariah, N. S., Nursal, M. F., & Rianto, M. R. (2022). Pengaruh Inovasi dan Media Sosial terhadap
Kinerja UMKM Makanan Halal di Kota Bekasi Utara. Jurnal lmiah Ekonomi Islam, 8(2), 2247.
https://doi.org/10.29040/jiei.v8i2.5957

Kurniawan, J. H., & Nuringsih, K. (2022). Pengaruh Orientasi Pasar, Orientasi Kewirausahaan, dan
Media Sosial terhadap Kinetrja UMKM Makanan Khas Jambi. Jurnal Muara mn Ekonomi Dan
Bisnis, 6(1), 176-187. https://doi.org/10.24912/jmieb.v6i1.13357

Kwuta, M. S. L., Khuzaini, & Triyonowati. (2023). Journal of Economics, Finance and Management
Studies The Influence of Financial Literacy on MSME Performance is Mediated by Financial
Behavior and Financial Inclusion (Study in Kewapante District-Sikka Regency). Journal of
Economics, Finance and Management Studies, 6(12), 5922-5943.
https://doi.org/10.47191 /jefms/v6-i12-19

Lenaini, I. (2021). Teknik Pengambilan Sampel Purposive dan Snowball Sampling. Jurnal Kajian, Penelitian
& Pengembangan Pendidikan Sejarah, 6(1), 33-39. https://doi.org/10.31764/historis.vXiY.4075

Mayasari, V., Laksmi Indyastuti, D., & Daryono. (2023). Model kualitas aset dan e-commerce pada
kinerja. UMKM yang dimoderasi oleh strategi persaingan produk. Jurnal Inovasi Bisnis Dan
Manajemen Indonesia, 6(4), 446-457.
https://doi.org/https://doi.org/10.31842 /jurnalinobis.v6i4.289

Miftahurrohman, & Sukmawati, F. (2020). Digitalisasi Akuntansi Pengelolaan Keuangan dengan Metode
Accrual Basis pada Klinik As Shifa Kendal. Jurnal imiah Komputerisasi Akuntansi, 13(1), 47—-62.
https://doi.otg/https://doi.otg/10.51903 /kompak.v13i1.156

Mikalef, P., & Gupta, M. (2021). Artificial intelligence capability: Conceptualization, measurement
calibration, and empirical study on its impact on organizational creativity and firm
performance. Information and Management, 58(3).

https://doi.otg/https://doi.org/10.1016/j.im.2021.103434

Muchali, 1. (2021). Metode Penelitian Kuantitatif Panduan Praktis Merencanakan, Melaksanakan dan Analisis
dalam Penelitian Kuantitatif.

Mugtafi, A. Z., Kuntadi, C., & Pramukty, R. (2023). Pengaruh Sistem Informasi Akuntansi dan
Kompetensi Sumber Daya Manusia Terhadap Kinetja UMKM. Jurnal Iimiah Multidisiplin,
1(6), 591-596. https://doi.org/10.5281/zenodo.8138931

Nabilah Putri, A., Sabihisma, A., Juliana, & Laila Choiru Nisa, N. (2024). Penggunaan Sistem Informasi
Akuntansi (SIA) pada UMKM Komunitas Kubelentera. Journal of Management Accounting, Tax
and Production, 2, 250-256. https://doi.org/10.57235/mantap.v2i1.1659

Nur, E. (2021). Peran Media Massa dalam Menghadapi Serbuan Media Online The Role Of Mass Media
In Facing Online Media Attacks. Majalah Semi Iimiab Populer Komunikasi Massa, 2(1), 51-64.

Prasetyo, E., & Farida, F. (2022). Pengaruh E-Commerce, Pengetahuan Akuntansi, Budaya Organisasi
dan Literasi Keuangan terhadap Kinerja UMKM. National Multidisciplinary Sciences, 1(3), 370—
383. https://doi.org/10.32528 /nms.v1i3.102

Prihatini Wd, A. (2023, September 4). Pelakn UMKM Banyumas Didorong Maksimalkan Teknologi.
SOLOPOS.COM.

239 | llomata International Journal of Tax & Accounting https://www.ilomata.org/index.php/ijjm


https://www.ilomata.org/index.php/ijjm

The Role of Digitalization in the Era of Society 5.0 on MSME Performance
Roshaliya, Inayati, Wahyuni, and Hapsari

Priyadi, Z. A., Dewi, I. R., & Wulandari, O. A. D. (2022). Transformasi Digital dan Pemberdayaan
Masyarakat Menuju Ekonomi Kreatif Berkelanjutan di Era Society 5.0. Jurnal Ekonomi Kreatif
Dan Inovatif Indonesia, 2(1), 84-90.

Putri, K. L. T., & Sariani, N. L. P. (2023). Pemanfaatan Digital Marketing dalam Meningkatkan
Penjualan UMKM Desa Padangsambian. JPPM  (Jurnal Pengabdian Dan Pemberdayaan
Masyarakat), 7(1), 189-193. https://doi.org/10.30595/jppm.v7i1.10055

Putri, M., Bahas, R., & Yamit, Z. (2022). Pengaruh Digitalisasi terhadap Praktik Organisasi dan Kinerja
Operasi pada PT. IGP Internasional Yogyakarta. Selekta Manajemen: Jurnal Mahasiswa
Bisnise>Manajemen, 01(03), 16-23. https:/ /journal.uii.ac.id/selma/index

Putri, V. P., & Arifiani, R. S. (2022). Orientasi Pasar dan Budaya Organisasi dalam Mempengaruhi
Inovasi dan Kinerja Pemasaran. Jurnal Magisma, 10(1), 11-21.

Rafizal, J., & Mohamed Mohamed Sultan, F. (2022). Journal of Applied Business and Technology
Organizational Culture, Work Environment, and Workload on the Performance of POLRI
Members (Case Study in Pekanbaru Police Criminal Reserve Unit). Journal of Applied Business
and Technology (JABT), 2022(3), 263-271.
https://doi.org/https://doi.org/10.35145 /jabt.v3i3.111

Rahmawati, I. Y., Ananda Wahyu, R., Pandansari, T., Hapsari, 1., & Isna Inayati, N. (2024). The
Influence of Financial Literacy, Financial Attitudes, and Personality on Financial
Management Behavior of SMEs in Banyumas Regency. FokBis: Media Pengkajian Manajemen
Dan Akuntansi, 23(2), 177-188. https://doi.org/10.32639/27kc6j85

Ramadhan, R., Anandya, A., & Nurleli. (2022). Pengaruh Literasi Keuangan dan Penggunaan Media
Sosial ~ terhadap  Kinerja ~ UMKM.  Jwmal  Riset  Akuntansi, 2,  107-114.
https://doi.org/10.29313 /jra.v2i2.1279

Rianto, M. R., Woestho, C., & Fikri, A. W. N. (2022). The Role of Mediating Innovation and Social
Media : Market Orientation and Entrepreneurial Orientation on the Performance of MSMEs
Processed by Sea Products in Labuan Village, Banten. East Asian Journal of Multidisciplinary
Research, 1(8), 1703-1714. https://doi.org/10.55927/ eajmr.v1i8.1350

Rusdi, Armiani, & Murjana, I. M. (2023). Pengaruh Media Sosial, E-Commerce, dan Website terhadap
Kinerja UMKM pada UMKM Tenun di Lombok Tengah. Jurnal llmiah Ekonomi Dan Bisnis,
1(4), 169-177. https://doi.org/https://doi.org/10.57141 /kompeten.v1i4.24

Seseli, E. M. I., Asyera Risakotta, K., & Bawono, A. (2023). The Role of Accounting Digitization in
Entrepreneurial Success in West Java: Quantitative Study of Efficiency, Accuracy, Cost

Reduction, Customer Satisfaction, and Data Security. The ES Accounting and Finance, 01(02),
82-94. https://doi.org/https://doi.org/10.58812/esaf.v1i02.65

Setiawati, E., Diana, N., & Cholid Mawardi, M. (2021). Pengaruh E-Commerce, Pengetahuan Akuntansi
dan Budaya Organisasi terhadap Kinerja UMKM di Kota Malang. E Jurnal Ilmiah Riset
Akuntansi, 10, 37.

Silvia, D., Sari, M. S., & Salma, N. (2022). Pengaruh Sistem Informasi Akuntansi dan E-Commerce
terthadap Kinerja UMKM D1 Kota Bandar Lampung. Journal of Finance and Business Digital,
1(2), 119-128. https://doi.org/10.55927 /jftbd.v1i2.1278

Sita, P. R., Irianto, B. S., & Arofah, T. (2022). Akuntansi dalam Memoderasi Hubungan Kemampuan
Menyusun Laporan Keuangan terhadap Kinerja UKM. Jowrnal Dan Proceeding Feb Unsoed, 1(1),
391-408.

240 | llomata International Journal of Tax & Accounting https://www.ilomata.org/index.php/ijjm


https://www.ilomata.org/index.php/ijjm

The Role of Digitalization in the Era of Society 5.0 on MSME Performance
Roshaliya, Inayati, Wahyuni, and Hapsari

Suryana, D. (2021). Media Sosial, Word of Mouth dan Physical Environment terhadap Proses
Keputusan Pembelian. Jurnal Bisnis Dan Managemen, 8(1), 38-44.
https://doi.otg/https://doi.org/10.26905/jbm.v8i1.5111

Suryoto. (2022). What is the Role of Otganizational Culture, Competence, and Motivation on the SME's
Performance in the Digital Era and the Covid-19 Pandemic? International Journal Of Social And
Management Studies, 3(4), 117-125. https:/ /doi.org/https://doi.org/10.5555/ijosmas.v3i4.227

Syaifullah, J., Syaifudin, M., Sukendar, M. U., & Junaedi, J. (2021). Social Media Marketing and Business
Performance of MSMEs During the COVID-19 Pandemic. Journal of Asian Finance, Economics
and Business, 8(2), 523-531. https://doi.org/10.13106/jafeb.2021.vol8.002.0523

Tornatzky, L., & Fleischer, M. (1990). The processes of technological innovation and issues in management series.
Lexington Books. Lexington Books.

Wahyudi, I., Aulia, R., Syah, T. Y. R., Munandar, A., & Cholik, A. (2023). Sistem Informasi Akuntansi,
Kinerja Non Keuangan dan Kinerja Keuangan di Perusahaan Kecil: Penelitian Empiris
Berdasarkan ~ Gender.  Jurnal  Iimiah  Global  Education,  4(3),  1854-1865.
https://doi.org/https://doi.otg/10.55681/jige.v4i3.1274

Wang, S., & Esperanca, J. P. (2023). Can digital transformation improve market and ESG performance?
Evidence from Chinese SME:s. Journal — of  Cleaner  Production, 419.
https://doi.org/10.1016/j.jclepro.2023.137980

Wijaya, W. R., & Handoyo, S. E. (2023). Pengaruh Media Sosial, Kreativitas, Motivasi terhadap
Keberhasilan Usaha UMKM Kuliner Jakarta Utara. [Jurnal Manajerial Dan Kewirausabhaan,
05(03), 797-804.

241 | Ilomata International Journal of Tax & Accounting https://www.ilomata.org/index.php/ijjm


https://www.ilomata.org/index.php/ijjm

